CONTENT STANDARD 10:

Ent erpri se

Sudents wll denonstrate the techni ques of enterprise and howthey rel ate to product and service
producti on, economics, human and nat eri al resources, and t echnol ogy.

K-12 PERFORMANCE STANDARDS

Educat i onal experiences in
Qades K-4 w || assure that
st udent s:

* identifyvarious | oca
busi nesses and i ndustri es
as producers of goods or
servi ces; and

e create a nock busi ness
w t hi n t he cl assr oomor
schodl .

Educat i onal experiences in
Gades 5-8w || assure that
st udent s:

e describe the eval uti on of
technol ogi cal enterpri se;

» discuss theinfl uence of
enterpriseoncul ture,
soci ety and t he envi ron-
ment ;

* definetheterns sing e
owner shi p, conpany, cor pora-
ti on and part ner shi p;

* explorethe career possibili-
tiesandresponsibilitiesin
enterprise

e identify and expl ore a
vari ety of organi zati onal
structures, describingthe
advant ages and di sadvan-
tages of each;

» expl ore narket research
anditsrelationshipto
sati sfyi ng consuner needs;
and

» devel op, distribute and
eval uat e a cust oner sur-

vey.
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Educat i onal experiences in
Gades 9-12w | | assure that
st udent s:

* designasimilatedenter-
priseand participateina
variety of roleswthinthe
organi zational structure;

» expl ore conpany responsi -
bilities toward enpl oyees,
commni ty and t he envi -
ronnent ;

e discuss the current and
hi storical significance of
uni ons;

» design a product based on
cust oner need, avail abl e
naterial s, tool s, equi pnent
and fiscal resources;

» devel op a fl oor di agram
and fl ownchart;

» defineand usethe quality
control neasures of pre-
i nventory i nspecti on,
statistical process control
and total qual ity nanage-
nent ;

» discuss the required nodi -
ficationsif aproduct were
to be manufacturedin a
nontradi tional environ-
ment ;

(conti nued)




K-12 PERFORMANCE STANDARDS, conti nued

Educat i onal experiences in
Gades 9-12w || assure that
students:

» cacuatethecost of pro-
duci ng a manuf act ur ed
product and determne a
retail price; ad

» devel op a marketing pl an
and successful ly distribute
a product .
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